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Hallmark’s Corporate Social Responsibility Report is the story of how we’re turning
our company’s culture of caring into meaningful action for the benefit and
sustainability of our community, our planet, and our people.

While 2021 began with a sense of hope and potential return to normalcy after a
tumultuous 2020, it ended up being another year filled with uncertainty and
confusion, from a global pandemic to continued calls for social justice to
environmental challenges to a health crisis. During these trying times, Hallmark’s
vision of creating a more emotionally connected world by making a genuine
difference in every life every day is more relevant and needed than ever.

The events and challenges of 2021 reaffirmed our commitment to our workplace
culture, our philanthropic efforts, and our sustainability initiatives. Our approach to
corporate social responsibility ties back to Hallmark’s promise of helping you live a
more caring, connected life full of meaningful moments. It encompasses the efforts
of our entire brand portfolio including Hallmark Global, Crayola, and Hallmark Media.

Whether we’'re helping to build deeper human connections through our greeting
cards, gifts, and heart-warming movies or fostering creativity and innovation through
the products and experiences we create for children, we do so in service to our brand
promise and with the belief that when you care enough, you can change the world.

Changing the world happens one caring step at a time. We know our efforts
account for only a small portion of the work that needs to be done, so we focus
our investments toward making a difference in three key areas: our people, our
community, and our planet.

Even with the progress we continued to make against our goals, we know our work is
never done. The world needs more care today than ever before. Our Caring in Action
Report is a reflection of our continued efforts to respond to this need and put more
care into the world.
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For decades, Hallmark has been caring for the
planet through sustainable business practices. This
commitment reaches back as far as 1903 when
Crayola crayons and chalk were made in a facility
powered sustainably by renewable energy from a
water mill. Over the years, it continued to grow as
we've expanded our e orts to include initiatives
such as sourcing paper sustainably, reducing energy
and waste, and beginning to implement renewable
energy. E orts to transform our business and reduce
greenhouse gas emissions will continue to be a priority.

“We know that, as a global company, we have a
responsibility to secure the planet for future
generations by protecting our planet’s valuable

resources and reducing our impact on the climate,”
said Kristin Edie, Hallmark’s VP of enterprise
sustainability. “Sustainability is no longer a trend; it's
a global imperative and Hallmark is stepping up to do
our part to care for our planet.”

Hallmark’s enterprise sustainability strategies continue
to evolve and be elevated as we focus on reducing
greenhouse gas emissions created by our business
operations, products, and supply chain. Every step

we take is progress, but we recognize that more
needs to be done. Since the start of our sustainability
journey nearly 120 years ago, we remain committed to
creating a better, more sustainable future for us all.

Facts + Figures

GOALS REACHED!

GREENHOUSE GAS
REDUCTION

WATER CONSUMPTION
REDUCTION

WASTE TO LANDFILL
REDUCTION

! Data includes Hallmark, Crayola, Hallmark Business Connections, Hallmark Canada, DaySpring, Center, Texas facility, Lawrence, Kansas facility;
Leavenworth, Kansas facility, Metamora, lllinois facility, Liberty, Missouri facility, Carefree Caves facility.

2021 HIGHLIGHTS!

35MM

POUNDS OF WASTE
DIVERTED FROM LANDFILL

69MM

GALLONS WATER
USE REDUCTION

130K

METRIC TONS
REDUCTION IN
CO2 EMISSIONS
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