
J O S H  K R O O  is currently the Senior VP of Marketing Communications & Digital Strategy at 
Crayola, having joined the company in late 2015. A passionate marketer, innovator and creative 
business manager, Josh has spent the last 10 years growing brands in a variety of roles at Kraft, 
Dannon and now Crayola.    

Josh spent his first several years out of McGill University running his own company before attending 
the University of Maryland to get his MBA.  Josh then headed to Kraft Foods as an associate brand 
manager. During the next five years he honed his brand marketing and sales skills working across 
Kraft’s beverage brands, helping to turn around businesses like TASSIMO, and Starbucks.  In his last 
year at Kraft, as Brand Manager of Crystal Light, Josh launched the Stay Light campaign and Crystal 
Light Liquid water enhancers which repositioned the brand and turned it around after several years 
of declines. 

With two young kids (Samson, 6 and Lily, 4) Josh wanted to try his hand at kids marketing and went 
to Dannon to manage its kids business, Danimals. During his tenure as Sr. Brand Manager of Danimals Josh led the brand to two 
years of double digit growth, led the launch of Danimals Squeezables pouches and launched the ongoing Danimals NFL Play 60 
partnership. 

When Crayola came calling, Josh could not turn down the opportunity to help inject new energy into one of the world’s truly iconic 
brands. Running their marketing communications department, Josh has a newfound freedom to explore breakthrough marketing 
strategies and creative designed to reach new kids and new moms.  In his short tenure, Josh has led the relaunch of Color Wonder, 
developed and launched Crayola’s animated characters for the first time in its 100 year history and also led the biggest promotional 
campaign in Crayola’s history, retiring Dandelion and launching the new Crayola Blue.
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ABOUT ME:

I N - H O U S E  I N S P I R A T I O N  U S E  O N L Y .  M A Y  N O T  B E  U S E D  F O R  P R O D U C T .  R E S T R I C T E D  P R O P R I E T A R Y  A N D  C O N F I D E N T I A L  I N F O R M A T I O N  O F  H A L L M A R K .  F O R  I N T E R N A L  U S E  O N L Y,  U N L E S S  O T H E R W I S E  A G R E E D  T O  B Y  A  C O R P O R A T E  O F F I C E R .




